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ITepiAnyn
H mtoryrdopor e WroQevuuatoroino tov afntL-
opov ueyLotomoinoe Tov 6A0 Twv Méowv Ma-
Cutric Evnuéomong (MME) otig afAnuxég drop-
yavwoels. To MME zow 0 o6hog towv mpdtu-
TTOV/UOVTELDV TT0U dNoveyolv, diadoauaticovy
oNUOVTLXG QOAO OTN ROLVOVIXOTO(NON TOV
QTGO %At T LALUOQPMOT| TS AVTIMYNS TwV
QOMTIRAY QOMDVY 0L TWV OTEQESTUTIMV. ZXROTAG
™S uehémg ftav vo eEeTdoeL Tov QGAO TwV
MME Suayovixd oty »dAuvym xot TeoBoAn
TOU yuvauxelov afintiopov, dieBvag xar oy
EMdAda. Amé ™ Pifloyoapry avaoxdmmon
@avnxe OtL 1 ueydhn avdmtuEn xnow 160dog
oV yuvauxelov abintopot moyroouime, dev
enépee avoloyd LOLOTEQYN TOOOTIXY] RO
ooty avEnon oty meofolj Tov and To
MME. Méyou nar ofjuepa eEanohovbei vo
VITAQYEL UEYOATTEQY RO DLOPOQETIRY RAAVYT,
TEOPOM] %O ATTEROVION TV AVOQGV 0BTV
EVOVTL TV YUVOUROV 0OMTOLDV SLoigpdQmV 0iTo-
WHDV OYOVIOUATOV RO OUAdR@V abAudtov
anté T MME, mtov ouveyiCouv va. avammoodyouy
OTAOELS KO OVTLAMPELS ROLVOVIRHS OVIOOTNTOG.
Emuthéov, duayeovirnd omd o 0T0Q OV Ao)0-
hovtvran o yuvaires, TeopdrlAovToL TEQLOCGTEQO
TOL «YUVOURETO aywvioporo/abiquota, og oyEom
UE TOL AVTIOTOLYOL «aVTOLRG», dLamVICovVTOS TTeo-
ROTOMPPELS ROL OVAXQOVIOTLRG OTEQESTUTAL.
ZvueQaivetol OTL, YL ThV eEGAELYN TV dio-
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Abstract

The global commercialization of sports maxi-
mized the role of Mass Media in sporting
events. The Media and the role of models they
create, play an important role in the socialization
of individuals and the shaping of public per-
ception with regard to sports roles and stereo-
types. The aim of the study was to examine
through time the effect of the Media on the
coverage and promotion of women’s sports
both internationally and in Greece. The literature
review has shown that, despite the great devel-
opment and progress of female sport worldwide,
this has not brought forward a respective quan-
titative and qualitatively increase in female
sports view and media promotion. Even today
the media are still providing more expansive
and distinct coverage, projection and display
of male athletes compared to women athletes
in various individual and team sports, thus con-
tinuing to reproduce attitudes and mentalities
of social inequality. Moreover, from the sports
that women are involved in over time, it is the
so-called "feminine" sports -compared to those
characterized as "masculine"- that are mostly
highlighted -thus perpetuating prejudices and
obsolete stereotypes. In conclusion, in order to
eliminate discrimination against women’s sport
in the Media and put an end to the reproduction
of social stereotypes, it is necessary to adopt
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Méoa Malixijc Evquéowans xat yvvaixeiog aOAntiouds 23

%ploewv og Pdog Tov yuvareiov afintiopnot
arté 1o MME, mpémer ®uplng vo vioBetnBotv
alayég omy aBlnTiny ®OVATOUQM TOV UECMWV

EVIUEQMONG KO TTQOKTIKES UENOMG TG RAAVYNG
%O THG LOGTIUNG TTEOPOMS GAOV TOV PACUOTOS
TV yuvouxreinv aymvioudtov/abinudtmy, ego-
AElPOVTOS TV OVATTOQOY WYY} TWV ROLVWVIROV
otepedtunmv. H ouvelopopd tov MME xpivetou
ONUCVTLXY YLOL TNV TTEQUUTEQM EVIOYVON HOL
avAadelEn Tov yuvoureiov aOAMTouoy.
AgEerg-urewdvd: MME, a6yt »divym, woo-
Polj, yovauxeios abinriouds, ablijrotes, ablnrés,
aywviouata, abjuata

Ewayoyni

oohog Twv MME g mopdyovtog
ov ®oBoECel ™V aviiym tov
0O TROY QOMDV KL TOV OTEQEO-
oy €xeL OLepevvnel vvpimg petd ™ de-
®aetio tov 80 dtav doyloe 1 ueydan avd-
7TVEN TOV Yuvauxelov oBMTLIoOUOU TTory*O-
OWLOL, UE TNV aENON TV yuvoureinv afin-
udrov otovg Olvumionols oydves (Al-
uravidng & Kovotavividov, 1996) xan
TOQAANACL TV EUTOQEVUOTOTOMON TOV
0OMTLIOUOY TTOV UEYLOTOTOMOE TOV QGAO
t0v MME otig aBAntirég dtogyavaoes.
Aoy Qovirég €QEUVEC AQYLRA TWV
Boutilier »ow SanGiovanni (1983), yia to
yoovind drdotua artd to 1954-1978 noun
ot ovvéyeto toov Lumpkin zow Williams
(1991), yuo to dudomuo. omd to 1954-
1987, €delEav avtiotouya Gt oL aBMjToLeg
rndAvmtay uévo 1o 5% tmwv ATy Qe-
T0QTAL o Ot 10 91% 1wV 0BANTIRAOVY
QETOQTAL OPLEQMVOTAY OTOVS AVIQES
0O TES. SV 0N wren] »ahvyn, axdun
WxEATEQO EUPAVIESTAY TO TTOCOOTO TWV
YUVaLRELMV OpOdRMV aBAnuUdTOV 1 TV
ayovioudtov/adinudronv tov Bempotvtay
«ovdOWd». ZUVETELOL TNG WKROTS TTEOPOM|C
TV Yuvaxeliwv omog Ntov o abintird
HOVTEA O OAEC TS PAOELS TS Cwnig Twv

changes in sports culture of the Media and im-
plement practices that promote the coverage
and equal display of the entire spectrum of
women’s sports. The contribution of the Media
is considered to be important for the further
enhancement and promotion of women’s sports.

Key-words: media, sports coverage, view, women'’s
sports, athletes, female athletes, sports.

aBMToLoYV va elval ®xueimg avdpeg (Weiss
& Knoppers, 1982).

To 0moTEAEOUOTOL TWV CY KWV EQEV-
vV raL 6oav dieEnydnoav €mg rat on-
UEQQ, YLOL TN OLEQEVVNON TNG TOOGTNTOS
%O TTOLOTNTOLS TTEOPOANGS TWV YUVOLKEIWV
abOMudtwy dev delyvouv LaiteQn aiEnom
OTNV RAAVYY TV YUVOUREIDV AOAUdTWY.
Ou Cooky, Messner xat Hextrum (2013)
o€ TEOOoETH UELETN TOVE, OUYRQIVOVTAC
™V RAAVYT TOV YUVALXEIWV OTTOQ TNV TE-
Aevtaia 20gtia vtoomeitovy ot To TO-
000TS ROL 1] TOLGTNTA TS TTEOPOAMS TOU
yuvaureiov 0OANTIoNoU pnewddnxe, wod
™V 1EQdOTLAL AWUENON TS CUUUETOYIS TV
AOQLTOLAV RO TWV YUVALRMV OTOV 00An-
Twoud, Bewpwvtog ot too MME petopé-
QOVV €Va, UVUUOL 0TO KOWVG OTL O 0lOANTL-
ouog ovveyitel va elvar «amd rou yuo
TOUG GvdQES». Iodtiun avupuetdmion poi-
VETOL VOL UTTAQYEL UOVO OTNV TTEQI0O0 TV
tehevtainv Ohvpmondv ayadvov (Jones,
2011; Solomon, 2012). “Epgvveg mov ava-
dewmviouvy tov oo twv MME oty eEé-
MEN ToU yuvaurelov abBAnTiopol xow v
ROLVMVLROTO(MON TMWV HOQLTOLWV OTOV
0OAnTIous oty agyn tov 21% cudva, xra-
TAdEWVIOUV TV TAON TOU OLOPaLiVETOL
ot MME yia ) ouvEyLon g avamoo-
YWYNG OTEQEOTUTMV ALAUETOV TNG YOUNANG



