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Abstract

We are witnessing the systematic promotion
in the media of a new athletic ‘archetype’, a
new ‘athletic virtual reality’ for the ideal
woman of the 21st century —the emergence of
the female athlete as a cultural icon. The
mainstream status of the female athlete in
the American mass media, the new sports
heroine is a product of global economic
integration, of a consumer-information based
economy, of the cultural shifts due to a new
viable market, promoting a new athletic
image and a new female muscular ideal.

An examination of the latest international
gender discourse and research —including
qualitative and quantitative analyses on
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gender in televised sports and the gender
subject in sports— reveals firstly, a profound
deficiency in the portrayal of the female
athlete in her capacity and role as an athlete
and the blatant and deliberate gender
discrimination in the coverage of women’s
sports in the American mass media, as
compared to that of men’s sports. In the last
five years the television coverage of women’s
sports has declined, and the percentage of
airtime devoted to women’s sports on local
news programs is now as low as it was 15 years
ago. Secondly, we are witnessing the gradual
emergence, in the mass media, of a new
athletic aesthetic, to be exact, the promotion
of a gender fluidity: equal-opportunities in
sex-exploitation, i.e. the feminization of the
male athlete, the masculinization of the
female athlete, and the gradual emergence of
the genderless athlete.

Key-words: athletic aesthetics, female athlete
as icon, commercialized athletes, gender
discrimination, objectification of the body,
gender fluidity, genderless athletes, gender
equality in ‘sex-exploitation’.
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1 “Ocov agopd 1o yuvareio apyétumo-rpdtumo, fréne Heywood & Dworkin, 2003; Karbo,
1995; Reece & Karbo (1997) xau aueoirdvirov teprodiwot Outside Magazine, »ioLo 0€ua
“Ubergirl Cometh”, mov dnhaver Gl «avoxrnQUooeL», UETAED GALDV, «EVOL ROLVOUQYLO YUVOL-
nelo aEy€tumo», €va vEo yuvourelo medtumo, vtoyoauuifoviag 6t «n emoyii g Gabrielle
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oMpaves yia T wuiny tovg dvvoun...» (Karbo, 1995). ‘Ocov agoed v rawvovpyto aBintinng
atotnTry, mov meofAMibnxre and o MME to 1996, fAéne, “Holly Brubach, the Athletic
Esthetic”, New York Time Magazine, June 23, 1996, 48-51; Reece & Karbo (1997) nou

Heywood & Dworkin 2003.
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