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¶ÂÚ›ÏË„Ë

∏ ÂÈÎÔÓÈÎ¿ Î·Ù·ÛÎÂ˘·ÛÌ¤ÓË ·ıÏ‹ÙÚÈ·, Â›‰ˆ-

ÏÔ ÙË˜ ·ÌÂÚÈÎ¿ÓÈÎË˜ ÎÔ˘ÏÙÔ‡Ú·˜, ·ÔÙÂÏÂ›

Ì›· ÂÈÎfiÓ· ÙË˜ È‰·ÓÈÎ‹˜ Á˘Ó·›Î·˜ ÙÔ˘ 21Ô˘ ·È-

ÒÓ· Ô˘ ÚÔˆıÂ›Ù·È Û˘ÛÙËÌ·ÙÈÎ¿ ÛÙ· ªª∂.

ŒÓ·˜ ÎÒ‰ÈÎ·˜ «ıËÏ˘ÎÔÔ›ËÛË˜» ÂÈÛËÌ·›ÓÂ-

Ù·È Â·ÓÂÈÏËÌÌ¤Ó· ÁÈ· Ó· Ô˘‰ÂÙÂÚÔÔÈ‹ÛÂÈ ÙÔ

·ÔÙ¤ÏÂÛÌ· ÙË˜ ˘ÂÚ‚·ÙÈÎ‹˜ ÙË˜ ·ıÏËÙÈÎ‹˜

Ú¿ÍË˜ Î·È ÙË˜ ·ıÏËÙÈÎ‹˜ ÙË˜ È‰ÈfiÙËÙ·˜. ∞fi

ÙËÓ ·Ó·ÛÎfiËÛË ÙË˜ ‚È‚ÏÈÔÁÚ·Ê›·˜ ÂÚ› ¤Ì-

Ê˘ÏË˜ Ú·ÁÌ·ÙÈÎfiÙËÙ·˜ Î·È ÙËÓ ÂÂÍÂÚÁ·Û›·

ÚfiÛÊ·ÙˆÓ Û˘˙ËÙ‹ÛÂˆÓ Î·È ÔÛÔÙÈÎÒÓ Î·È

ÔÈÔÙÈÎÒÓ ·Ó·Ï‡ÛÂˆÓ ÂÚ› ¤ÌÊ˘ÏÔ˘ ˘ÔÎÂÈ-

Ì¤ÓÔ˘ ÛÙÔÓ ·ıÏËÙÈÛÌfi, Á›ÓÂÙ·È Ê·ÓÂÚfi fiÙÈ,

ÚÒÙÔÓ, Ë ·ıÏ‹ÙÚÈ· ·ÔÏ·Ì‚¿ÓÂÈ, ÛÂ ·ÓÙ›ıÂ-

ÛË ÌÂ ÙÔ ·ÚÂÏıfiÓ, Ì›· ¤ÓÙÔÓË, ·ÓÙ·¯Ô‡ Î·È

ÂÎÚËÎÙÈÎ‹ ·ÚÔ˘Û›· ÛÙ· ªª∂, ÂÓÒ Ô Á˘Ó·È-

Abstract

We are witnessing the systematic promotion

in the media of a new athletic ‘archetype’, a

new ‘athletic virtual reality’ for the ideal

woman of the 21st century –the emergence of

the female athlete as a cultural icon. The

mainstream status of the female athlete in

the American mass media, the new sports

heroine is a product of global economic

integration, of a consumer-information based

economy, of the cultural shifts due to a new

viable market, promoting a new athletic

image and a new female muscular ideal.

An examination of the latest international

gender discourse and research –including

qualitative and quantitative analyses on

THE IDOLIZATION 
OF THE FEMALE ATHLETE 
IN THE MASS MEDIA: 
AN ICON OF 
AMERICAN CULTURE
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ÎÂ›Ô˜ ·ıÏËÙÈÛÌfi˜ ÂÍ·ÎÔÏÔ˘ıÂ› Ó· ÚÔ‚¿ÏÏÂ-

Ù·È ÂÏ¿¯ÈÛÙ·. ¢Â‡ÙÂÚÔÓ, ·Ú·ÙËÚÂ›Ù·È ÌÂÁ¿ÏË

ÔÛÔÛÙÈ·›· Î·È ÔÈÔÙÈÎ‹ ¤ÏÏÂÈ„Ë fi¯È ÌfiÓÔ

ÛÙËÓ Î¿Ï˘„Ë ÙÔ˘ Á˘Ó·ÈÎÂ›Ô˘ ·ıÏËÙÈÛÌÔ‡, ÛÂ

Û‡ÁÎÚÈÛË ÌÂ ÙÔÓ ·Ó‰ÚÈÎfi ·ıÏËÙÈÛÌfi, ·ÏÏ¿ Î·È

ÛÙËÓ ÚÔ‚ÔÏ‹ Î·È ·ÂÈÎfiÓÈÛË ÙˆÓ ·ıÏËÙÚÈÒÓ

ÛÙÔÓ ÚfiÏÔ ÙË˜ ·ıÏ‹ÙÚÈ·˜. Δ· ÙÂÏÂ˘Ù·›· ¤ÓÙÂ

¯ÚfiÓÈ·, ·Ú·ÙËÚÂ›Ù·È ÛËÌ·ÓÙÈÎ‹ ÌÂ›ˆÛË ÛÙËÓ

ÙËÏÂÔÙÈÎ‹ Î¿Ï˘„Ë ÙÔ˘ Á˘Ó·ÈÎÂ›Ô˘ ·ıÏËÙÈ-

ÛÌÔ‡ Î·È ·Ó·‰ÂÈÎÓ‡ÂÙ·È fiÙÈ ÙÔ ÔÛÔÛÙfi ÙÔ˘

ÙËÏÂÔÙÈÎÔ‡ ¯ÚfiÓÔ˘ Ô˘ ·ÊÈÂÚÒÓÂÙ·È ÛÙÔÓ Á˘-

Ó·ÈÎÂ›Ô ·ıÏËÙÈÛÌfi ÛÙ· ÚÔÁÚ¿ÌÌ·Ù· ÙˆÓ ÙÔ-

ÈÎÒÓ ÂÈ‰‹ÛÂˆÓ Û‹ÌÂÚ· Â›Ó·È fiÛÔ ¯·ÌËÏ¿

‹Ù·Ó ÚÈÓ ·fi 15 ¯ÚfiÓÈ·. ΔÚ›ÙÔÓ, ·Ú·ÙËÚÂ›-

Ù·È Ë ·ÚÁ‹, ·ıfiÚ˘‚Ë ·ÏÏ¿ ÛÙ·‰È·Î‹ ÂÌÊ¿ÓÈÛË

Ì›·˜ Î·ÈÓÔ‡ÚÁÈ·˜ ·ıÏËÙÈÎ‹˜ ·ÈÛıËÙÈÎ‹˜, ‰ËÏ·-

‰‹ Ë ÚÔ‚ÔÏ‹ Ì›·˜ ¿Ê˘ÏË˜ ÚÂ˘ÛÙfiÙËÙ·˜ ÛÙËÓ

·ÈÛıËÙÈÎ‹ ÙÔ˘ ÛÒÌ·ÙÔ˜. OÈ Îˆ‰ÈÎÔ› ÂÚ› Ê‡-

ÏˆÓ ·Ó·ÌÈÁÓ‡ÔÓÙ·È ÌÂ ÙËÓ ÚÔ‚ÔÏ‹ ÙˆÓ ¿Ê˘-

ÏˆÓ ·ıÏËÙÒÓ-·ıÏËÙÚÈÒÓ, ÙË˜ ıËÏ˘ÎÔÔ›ËÛË˜

ÙÔ˘ ·ıÏËÙ‹ Î·È ÙË˜ ·ÚÛÂÓÈÎÔÔ›ËÛË˜ ÙË˜

·ıÏ‹ÙÚÈ·˜. ∂ÓÙÔ›˙ÔÓÙ·È ›ÛÂ˜ Â˘Î·ÈÚ›Â˜ ÛÙËÓ

ÂÌÔÚÂ˘Ì·ÙÔÔ›ËÛË-ÌÔÓÙÂÏÔÔ›ËÛË ÙÔ˘ ÛÒ-

Ì·ÙÔ˜ ÙË˜ ·ıÏ‹ÙÚÈ·˜ Î·È ÙÔ˘ ·ıÏËÙ‹. 

§¤ÍÂÈ˜-ÎÏÂÈ‰È¿: ·ıÏËÙÈÎ‹ ·ÈÛıËÙÈÎ‹, ·ıÏ‹ÙÚÈ·
ˆ˜ Â›‰ˆÏÔ, ÂÌÔÚÂ˘Ì·ÙÔÔÈËÌ¤ÓÔÈ ·ıÏËÙ¤˜,
·ÓÙÈÎÂÈÌÂÓÈÎÔÔ›ËÛË ÙÔ˘ ÛÒÌ·ÙÔ˜, ¤ÌÊ˘ÏË
ÚÂ˘ÛÙfiÙËÙ·, ¿Ê˘ÏÔÈ ·ıÏËÙ¤˜, ¤ÌÊ˘ÏË ÈÛfiÙËÙ·
ÛÙËÓ ÂÎÌÂÙ¿ÏÏÂ˘ÛË.

gender in televised sports and the gender

subject in sports– reveals firstly, a profound

deficiency in the portrayal of the female

athlete in her capacity and role as an athlete

and the blatant and deliberate gender

discrimination in the coverage of women’s

sports in the American mass media, as

compared to that of men’s sports. In the last

five years the television coverage of women’s

sports has declined, and the percentage of

airtime devoted to women’s sports on local

news programs is now as low as it was 15 years

ago. Secondly, we are witnessing the gradual

emergence, in the mass media, of a new

athletic aesthetic, to be exact, the promotion

of a gender fluidity: equal-opportunities in

sex-exploitation, i.e. the feminization of the

male athlete, the masculinization of the

female athlete, and the gradual emergence of

the genderless athlete.

Key-words: athletic aesthetics, female athlete
as icon, commercialized athletes, gender
discrimination, objectification of the body,
gender fluidity, genderless athletes, gender
equality in ‘sex-exploitation’.
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EÈÛ·ÁˆÁ‹
∞ıÏ‹ÙÚÈ· Â›‰ˆÏÔ-›Ó‰·ÏÌ· ÙË˜ ·ÌÂÚÈ-
Î·ÓÈÎ‹˜ ÎÔ˘ÏÙÔ‡Ú·˜

A
fi ÙÔ 1995 ¤ˆ˜ Û‹ÌÂÚ· ÚÔˆıÂ›Ù·È

ÛÙ· ªª∂ ÙˆÓ ∏¶∞ ¤Ó· Î·ÈÓÔ‡Ú-

ÁÈÔ «·Ú¯¤Ù˘Ô»1, Ì›· Ó¤· ·ıÏËÙÈÎ‹

·ÈÛıËÙÈÎ‹2 (Heywood & Dworkin, 2003),

‰ËÏ·‰‹ ¤Ó· Î·ÈÓÔ‡ÚÁÈÔ Á˘Ó·ÈÎÂ›Ô ÚfiÙ˘-

Ô Î·È È‰ÂÒ‰Â˜ Ô˘ ÛÎÈ·ÁÚ·ÊÂ›Ù·È ·fi ÙË

Ì˘˚Î‹ ‰‡Ó·ÌË, ÙËÓ ¤ÓÙÔÓË ¤ÌÊ·ÛË ÛÙÔ ‰˘-

Ó·Ùfi Î·È Á˘ÌÓ·ÛÌ¤ÓÔ ÎÔÚÌ› ÛÂ Û˘Ó‰˘·-

ÛÌfi ÌÂ ÙÔ sex appeal. ¶·ÚÔ˘ÛÈ¿˙ÂÙ·È Ì›·

1 ŸÛÔÓ ·ÊÔÚ¿ ÙÔ Á˘Ó·ÈÎÂ›Ô ·Ú¯¤Ù˘Ô-ÚfiÙ˘Ô, ‚Ï¤Â Heywood & Dworkin, 2003; Karbo,

1995; Reece & Karbo (1997) Î·È ·ÌÂÚÈÎ¿ÓÈÎÔ˘ ÂÚÈÔ‰ÈÎÔ‡ Outside Magazine, Î‡ÚÈÔ ı¤Ì·

“Ubergirl Cometh”, Ô˘ ‰ËÏÒÓÂÈ fiÙÈ «·Ó·ÎËÚ‡ÛÛÂÈ», ÌÂÙ·Í‡ ¿ÏÏˆÓ, «¤Ó· Î·ÈÓÔ‡ÚÁÈÔ Á˘Ó·È-

ÎÂ›Ô ·Ú¯¤Ù˘Ô», ¤Ó· Ó¤Ô Á˘Ó·ÈÎÂ›Ô ÚfiÙ˘Ô, ˘ÔÁÚ·ÌÌ›˙ÔÓÙ·˜ fiÙÈ «Ë ÂÔ¯‹ ÙË˜ Gabrielle

Reece ¤ÊÙ·ÛÂ... Â›Ó·È ÌÂÁ¿ÏË, ‰˘Ó·Ù‹... Î·È ·Ó·ÚÔÛ‰ÈÔÚ›˙ÂÈ ÙËÓ ÂÈÎfiÓ· ÙË˜ ·ıÏ‹ÙÚÈ·˜,

ÂÌÓ¤ÔÓÙÔ˜ Ì›· Ó¤· ÁÂÓÈ¿ ÎÔÚÈÙÛÈÒÓ Ó· ¿ÚÔ˘Ó ÙÔÓ ¤ÏÂÁ¯Ô ÙÔ˘ ÎÔÚÌÈÔ‡ ÙÔ˘˜ Î·È Ó· Â›Ó·È ˘Â-

Ú‹Ê·ÓÂ˜ ÁÈ· ÙË Ì˘˚Î‹ ÙÔ˘˜ ‰‡Ó·ÌË…» (Karbo, 1995). ŸÛÔÓ ·ÊÔÚ¿ ÙËÓ Î·ÈÓÔ‡ÚÁÈ· ·ıÏËÙÈÎ‹

·ÈÛıËÙÈÎ‹, Ô˘ ÚÔ‚Ï‹ıËÎÂ ·fi Ù· ªª∂ ÙÔ 1996, ‚Ï¤Â, “Holly Brubach, the Athletic

Esthetic”, New York Time Magazine, June 23, 1996, 48-51; Reece & Karbo (1997) Î·È

Heywood & Dworkin 2003.
2 ™Ù· ªª∂, ÙËÓ ÂÔ¯‹ ÙÔÓ OÏ˘ÌÈ·ÎÒÓ ∞ÁÒÓˆÓ ÙÔ˘ 1996, Ë Holly Brubach ÂÎÚÔÛˆÔ‡ÛÂ ÙËÓ


